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redefining expectations.
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the idea.

what research in a box is.

where the inspiration for our ‘box’ logo comes from.
 
we want to change the way a large proportion of 
healthcare market research projects are conducted. 

providing essential market research projects 
to the brands that need it most. 

for clients that value nimble, agile and 
in-depth thinking over agency headcount 
or whether they offer the latest insights-craze. 

we offer ‘in-the-box’ gold standard solutions.



in a world where our lives are being slowly 
automated, healthcare business intelligence can 
and should be too. our research in a box projects 
offer simple yet effective benefits.

FASTER.
we do in weeks what others do in months.
that includes multi-country projects as all of the 
translations are already taken care of. 

ADDED VALUE.
we do what we do for a fair price. 
for brands that need to achieve a lot.
yet for budgets that don’t break the bank. 

EASILY APPROVED.
solutions that have already been approved by 
medical, legal and brand teams the world over.  

COMPARABLE.
using an in-the-box solution also means a database 
of benchmark data, allowing you to compare results 
to all other similar research in a box projects.

the benefits.

why research in a box is great.



4
METHODOLOGY - 15-min survey with specialists
MARKETS - US, UK, Germany, France, Italy, Spain
SAMPLE - n=350
TIMELINES - project complete in 5 weeks
INVESTMENT - €50,000 per wave

the products.

brand (re)launch for €300,000. 

SEGMENTATION.

CONCEPT TESTING.

MESSAGE / DETAIL AID TESTING.

BRAND TRACKING.

METHODOLOGY - 60-min wTDIs + 20-min survey with specialists. 
all interviews transcribed. 
MARKETS - US, UK, Germany, France, Italy, Spain
SAMPLE - n=28 (qual), n=350 (quant)
TIMELINES - project complete in 10 weeks
INVESTMENT - €100,000

METHODOLOGY - 60-min wTDIs as well as 10-minute follow-ups + 
15-min survey with specialists. all interviews transcribed. 
MARKETS - US, UK, Germany, France, Italy, Spain
SAMPLE - n=40 (qual), n=350 (quant)
TIMELINES - project complete in 6 weeks
INVESTMENT - €100,000

METHODOLOGY - 60-min wTDIs + 10-min follow-ups with specialists. 
all interviews transcribed. 
MARKETS - US, UK, Germany, France, Italy, Spain
SAMPLE - n=40 
TIMELINES - project complete in 6 weeks
INVESTMENT - €50,000
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COMMERCIAL CLOUT.
we genuinely want market research to 
mean something, to change the 
behaviours of both customers as well 
as the clients we work with. 

working with boxee group means 
working with business owners
 - we understand what it takes to 
market products and how to engage 
customers in meaningful ways.  
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sofia 
fionda.
co-founder.
sofia@boxeegroup.com

anthony 
rowbottom.
co-founder.
anthony@boxeegroup.com
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WORKING SMARTER.
boxee group was set-up by a bunch of 
market researchers who, after working 
in other agencies for years & years, 
wanted to do healthcare market 
research differently. 

so much time, effort and money is 
wasted on projects that lead to results 
that don’t go anywhere. 

not because of the lack of great 
researchers or lack of great 
methodologies but because of 
the lack of time spent on thinking 
about a brand’s problem(s) and 
potential solutions. 

TECH AS AN ENABLER.
using a technology platform to do the 
leg-work, we provide ourselves the 
space to truly think about problems & 
solutions, not just creating slide decks.

REDEFINING EXPECTATIONS.
ultimately using our hard-won thinking 
time to truly create a commercial 
impact for our client’s brands.



RE
A

L 
LI

FE
 R

ES
UL

TS
.

a selection of real 
tracking data after a 
brand refresh project 
we conducted in Europe. 

does your current 
healthcare market 
research agency help 
you achieve the same?

‘likelihood to prescribe’ by

+64%

‘top of mind awareness’’ by

+14%

‘message recall’ by

+7%



“I really enjoy working with the boxee team. 
they are friendly, clever, innovative in their 
recommendations and really supportive of 
our projects and objectives. I always have 
constructive and productive discussions 
with them and we work collaboratively 
towards the same goal”
Integrated Strategist. 
Global Creative Agency. 

“I’ve worked with boxee ever since it was 
established, and over that time I’ve found 
them to be extremely responsive, fast 
acting and providing great value for the 
work conducted. the most important factor 
for me is the ability they provide to go 
beyond merely presenting the analysed 
metrics. boxee has an ability to truly explain 
what is driving the results, in a clear and 
concise manner, which gives me excellent 
insight to capitalize on opportunities, or 
address potential issues” 
Global Strategic Brand Director. 
Specialist Bladder Cancer Company.

“you bring market research to the next level! 
thanks to your deep knowledge and 
experience, you have not only helped us to 
better understand our customers, but also 
provided us with strategic guidance. 
it is always a pleasure working with you!”
EU Market Insights Director. 
Top 30 Pharma Company.W
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boxeegroup.com
info@boxeegroup.com
+44 (0) 203 740 3383

we’d love to 
work with you.


